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All the views, opinions and statements within this presentation are mine alone for 
educational purposes and do not in any way, shape or form, represent the opinion or 
position of any of my past or current employers, Herrick, Feinstein LLP, LAC Group, or the 
Practising Law Institute. 

The information and perspectives are provided for educational purposes only and are 
not intended to provide legal advice on any issue that may arise during this course of 
instruction. Nothing said should be considered to be legal advice, and views are presented 
without any representation or warranty whatsoever, including as to the accuracy or 
completeness of the information. No one should, or is entitled to, rely in any manner on 
any of the information as legal advice. Parties seeking advice should consult with legal 
counsel familiar with their particular circumstances. 
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Top 6 Linkedln Tips 


1. Create a compelling profile 

2. Customize settings 

3. Connect to people you know 

4. Contribute information 

5. Congratulate other people's successes 

6. Commit to daily progress 


Create a compelling profile 







► 




Visual Chronicle your Personalize 
images accomplishments your URL 


Speak in 

1 st person 
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Create a compelling profile 


^research 

i conduct 
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^LLtraCKing extranet .“--s 
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trainer visibility 
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Nathan Rosen 

Knowledge manager, information researcher, speaker, wnter. & trainer 

Fetnstein LLP • Columbia Universit y m the City o f New York 
Greater New York City Area ^SOO* fe ^ 

* Knowledge manager possessing extensive expertise m researching organizing & distributing internal 
& external information. 

* Managed a virtual & pnnt library, continuing education training programs & Intranet 

* Lifelong teacher fit trainer 

* Continuous searcher for wisdom & knowledge. 

* Sole librarian to be recognized as a top innovator by Inside Counsel magazine. 

* Identified as Top Researcher on Wall Street in book on Super Searchers of Wall Street 


Specialties: 

✓ Locating internal & external knowledge 

✓ Organizing information into useable actionable items 
■J Managing knowledge assets 

J Structuring & running training & education programs 

✓ Organizing an Intranet site for maximum useability 
7 Speaking and training 



Create a compelling profile 


Key Career Achievements: 

• Herrick. Feinstein LLP - Contributed to the development of an Accounting Policy & Procedure 
handbook while continually improving processes in the department through streamlining and 
automation. 

• Cosmetics Plus - Introduced a senes of process improvements that captured substantial gams in 
efficiency, productivity, and operational effectiveness; led the automation of accounting processes and 
designed the retail inventory system. 

• Pncecellular Corporation - Worked with divisional controllers to review and analyze operational results 
on a monthly basis; responsible for internal and external financial reports. 

• Highly focused, motivated and experienced hands-on leader with demonstrated achievements 
contributing to supenor corporate performance through expert alignment of financial initiatives and 
operational goals with corporate objectives; recognized as an observant and diligent professional capable 
of identifying and resolving discrepancies. 

• Consistent track record of significant achievements in finance operations management and process 
improvements with collaborative relationships with multiple departments. 

• Energetic decision-maker and problem-solver focused on developing effective financial solutions and 
driving enterprise execution and accountability for results while ensunng the continuous delivery of 
enhanced profitability 

• Synthesizes, reviews, and analyzes complex data, contributing insight to enhance the executive 
decision-making process. 


Core Skills & Competencies: 

• Corporate Financial Leadership 

• Financial Planning & Analysis 

• Enterprise-Wide Operations 

• Budget Development 

• Financial Risk Management 

• Advisor to Leadership 

• Expense Control 

• Reporting and Forecasting 

• Process Improvements 

• Internal Controls 

• Attention to Detail 

• Team Leadership 

• Revenue Growth 

• Profitability Improvement 

• Problem Solver 
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He has helped impact the law in New York relating to fiduciary duties, public procurement real estate, 
separation of Church and State and Hate Crimes by winning cases in the New York Court of Appeals, the 
Appellate Divisions of the New York State Supreme Court and federal and state trial courts and by 
helping lead the Anti-Defamation League s lobbying effort to enact Hate Crimes legislation in New York. 
For approximately 30 years, he has served on the Board of Editors of the New York Law Journal and has 
authored its weekly "Realty Law Digest' column. 

His practice areas include general commercial litigation (breach of contract, real estate, securities, 
fiduciary duties, partnerships, lender liabilities, anti-trust), appellate practice, alternative dispute 
resolution (ADR), governmental relations and government investigations. 

Scott advises major corporations, business executives, real estate owners and developers, commercial 
and retail tenants, investors and lending institutions. He has advised several government agencies, public 
officials and families of public officials. 

He has lectured before judges and court attorneys at continuing legal education programs sponsored by 
the New York State Office of Court Administration and the Appellate Terms for the 1st and 2nd Judicial 
Departments. He has also lectured for the New York Federal Bar Council, the Practicing Law Institute, the 
Association of the Bar of the City of New York. New York County Lawyers Association. Brooklyn Bar 
Association, the Suffolk County Bar Association and the New York Guard; and has served as an Adjunct 
Professor at St. John's University School of Law where he taught Alternate Dispute Resolution. Scott has 
served as a Vice-Chairperson of the New York Regional Board and served on the Executive Committee of 
the Lawyer's Division of the Anti-Defamation League. 




Contact and Personal Info 


^0 Twitter 


03 Your Profile 


nathanrosen 


linkedin.com/in/nathanrosen 


<? 


Website 

plus.google.com/-Fl 
(Personal Website) 



Personal 




IM 

rattiarrosen Skype 
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WARNING - areas of possible problems 





Do you need to add 
"attorney advertising 
notice" in the 
Summary section? 

What type of notice 
is sufficient? 



Linkedln profile constitutes attorney advertising if: 



1. It is a communication made by or on behalf of the lawyer; 

2. The primary purpose of the Linkedln content is to attract new 
clients to retain the lawyer for pecuniary gain; 

3. The Linkedln content relates to the legal services offered by the 
lawyer; 

4. The Linkedln content is intended to be viewed by potential new 
clients; 

5. The Linkedln content does not fall within any recognized 
exception to the definition of attorney advertising. 
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If Linkedln profile meets the definition of attorney 
advertising, then must com 1 




© 

© 

© 

© 

© 


1. Label the Linkedln content "Attorney Advertising"; 

2. Include name, principal law office address and telephone 
number of the lawyer; 

3. Pre-approve any content posted on Linkedln; 

4. Preserve a copy for at least one year; 

5. Refrain from false, deceptive or misleading statements. 


References 


I 


► Profile considered attorney advertising if meet all of five criteria - New York City Bar Committee on Professional 
Ethics Opinion 2015-7 (Dec 2015). 

► Lists information expressly permitted - New York City Bar Committee on Professional Ethics Opinion 2015-7 
(Dec 2015) 

► Should include appropriate disclaimer under Rule 7.1 if include description of areas of practice or certain skills 
or endorsements as might be considered "Attorney Advertising" and "Prior results do not guarantee a similar 
outcome" - New York County Lawyers Association 2015 Opinion 748. See also DC Bar Ethics Opinion 370: 

Social Media I: Marketing and Personal Use (Nov 2016). 

► Avoid identifying yourself as specialist unless certified. 

► Do not disclose any confidential client info, do not identify clients as clients without express permission, and not 
provide any specific legal advice. 

► Remember that communications do not stop at state boundaries and may be subject to regulation in other 
jurisdictions. DC Bar Ethics Opinion 370: Social Media I: Marketing and Personal Use (Nov 2016). 

► Disclaimer should be used if profile includes statements likely to create expectations about results, statements 
comparing services with other, testimonials or endorsements of clients, or statements describing quality of 
services. "Prior results do not guarantee a similar outcome." 
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>le Language 


[ATTORNEY ADVERTISING. Prior results do not guaranty a similar outcome.] 

The information contained in this Linkedln profile is for informational purposes only and does not 
constitute legal advice. Transmission and/or receipt of these materials do not constitute an attorney- 
client relationship between the sender and receiver. This Linkedln profile may be considered attorney 
advertising under the rules of some states. Prior results are based on the merits of the case and do not 
guarantee a similar outcome. ATTORNEY ADVERTISING. 
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Professional Memberships 



Co-Chair IP Affinity Group 
Forham Law School 
2017-2018 • 1 yr 
NYC 


O NY Chapter Co-Chair 

The Copyright Society of the USA 
2017-2018 • 1 yr 



Member, Former Chair 

NYC Bar Copyright & Literary Property Committee 
2009-2018 • 9 yrs 


Former Chair, 2010 - 2013 


0 


Member (Bulletin Committee) 
International Trademark Association (INTA) 
2004-2018 • 14 yrs 
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Linkedln Makeover: Headline Generator 


1 


HEADLINE GENERATOR 



Vou can only use 120 
characters so choose wisely! 


Humorous value 
only 


www.linkedin-makeover.com/linkedin- 

headline-qenerator/ 


Accomplishments, successes & achievements 




9c 


Manager of Professional Development and Recruitment 

Hetrick, f einjtein LLP 
•un IOt7 - fi t Mol • 1 y* i wot 
New York. New York 

Uvugt pumn) coordmatcn admmwt/aten and mipltmentatmn of at Professional 
Development pro-ams and oversee attorney legal retnidment Responpbte tor ensuring fm 


group tocuaed trammg programs create and run first Year Associate onentaten program. 
Adnwutier and wort dote>/ wth department dan on Counter and atsooate nvew and 
compenaaton processes Primary retpomrMty *or starring att<gnmentt for me ktrgabon 
department Manage lateral attorney recrudeig. Perform earl mservtewt wrth at departing aesociatet 
and (Ouneet Wort man committee co-dun to run me Dwervty Mentonng and Pro Bono 
Committees and View undertytng progremt and (rarnig Serve at an advoor for rucorm Manage 
human retources coordinator to coondnate the fern's Clf program! and ensure compliance vrrtn 
at Cll requeemento <o> internal programs Complete and/or take an actwe rote * compter mg ftf Pt 
fern Surveys and f*m Insurance appacations take actnre rote m several f« 


matters Mamtam an understand**) of MtiM products and programs tevdi and toots 
irocmei and procedures and best practices fstabtoh and manage Professional Development 
budget and expenses 


Manager of Profeutonal Development 

Herrick, f einjtein LLP 
M 2004 - Present • lOyn 1 mo 

Manage prjruwsg coordesatiorv adm.nitret<tv and rmptememjtmn of a* Piofesuonal 
Development programs Responsible lor ensuring fern pokoet are current and dtsflmg new 
pokciet at needed Ceerdmate and/or recommend practice group tocuaed framing programs 
create and run fust tear Associate onentaton program Admvuiter and work dowry wan 
department chavs on eeuneel and atsooate tenon and compensation processes Primary 
retponttoAty for staffing assignments tor the kbgabon department Perform exit mtorvtom with a* 
depart**) assooatet and counsel Wont ndh committee co-chavs to run the Oneruty. Mentonng 
and Pro Bono Comm.(tees and the* underlying programs and framing Serve at an admtor tor 
associates Manage human resources coordeiator to coordesate the fetti't Clf programs end 
ensure compAance nrth at Cll requeements tor mtemai programs Complete and/or take an active 
rote m completing RfPs firm Surveys and firm Insurance appacations Take act/ve rote m several 
fern committees leg. Mmng Best Practices Associate Life) to wort on inrbatrves anafyus 
strategies and adrrwvstratve matters Mamtam an understanding of arMabto products and 
programs senneet and tools processes and precede*as and best practices tstebtoh and manage 
Profestronaf Development budget and erpenaes 


Accomplishments, 
successes and 
achievements in 
prior positions 


8 


























17 


Example 




CO Projects J 

^ o* Who You're Working With? • NJ Judge Moves fruit Snacks CUts Action Across 
the River • Perrin's food & Beverage litigation Conference: A look at Hospitality. Liquor and food 
Uabitty • Watch foods Wms Motion to Move Deceptive Marketing Case to New York • Genetics in 
litigation • GMA legal Conference 201 ^ • Strategic Use of Joint Defense Agieements ei i-iigaton 
Avoiding Disqualification and Privlege Waivers • Campbell Soup Attorney Dishes Art food Law 
Expertise to Students • fermentation and the fust Amendment • 1C SC US Shopping Center law 


L Publications 

in Union's New General Data Protection Regulation Will impact U.S. Business that 
Target fU Consumers • Product Uebi.ty law h Strategy: Challenges to the Admissibility of Evidence 
m the 'Otmcs' Era • Recent Equifax Breach Highlights the Importrvance of Enterprise Cybersecurity 
Ptanmng • Avoiding the Hazards of Acquisition Due Diligence m the Merger or Acquisition of a 
Product Manufacturer • New York Department of Financial Services to Soon Require Extensive Cyber 
Secunty Program • So You Want to Buy a food Company? Mind the 3 Ps ‘The four 
Commandments of Food litigation • Minority Partners Risk Huge losses When Wrongfully Dissolving 
a Partnership • How Food Companies Can Reduce legal Costs • Electronic Cigarettes: Where There's 
Smoke There's Ohgation- 


’ Honors & Awards 

itfng leading Individual • Chambers USA Ranking Leading Individual • BTI 
Consulting s Client Service AM-Star • Boris Koitelaneu President s Medal • Ellen Glesby Cohen 
leadership Award • Commercial litigation Department of the Year Finalist • inspirational Honoree 


Organizations 

(SCsuit Reform Alliance • New York State Bar Association • New York State Ba* 
Association • Product liability Advisory Council Inc. • Rutgers University Cancer Institute of New 
Jersey • Rutgers University New Jersey Institute for food Nutntion and Health 
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Example 



Second Circuit Reveries Copyright Fair Use Defense in 'Hand of Cod' Case, but Affirms Dismissal 
on Standing Grounds 

Oct 18. 2016 • NYS Bar Association EASl Section Blog 


8tog discusses the 2d Circuit s reversal of a copyright fair use finding concerning the verbatim use of 
the famous Abbott & Costello "Who's on First?' comedy skit in the hit Broadway show 'Hand of God.* 
it examines how this important decision clarifies the limits of transformative use. cutting back on what 
had been viewed by many practitioners as an increasingly expanded application of that concept m fair 
use cases. 

See publication 


Street Art and VARA: The Intersection of Copyright and Real Estate 

May 2016 • Art & Advocacy. Volume 22 

The article analytes the SPomtt litigation and other recent cases involving street art under the Visual 
Artists Rights Act and highlights issues real estate developers and owners need to be aware of when 
considering or allowing street art on their property, or purchasing property with existing street art 

See publication 


Transformation' of Fair Use Back to Its Section 107 Roots 

Jan 20. 2015 • New York Law Journal 

The article discusses how the 7th Circuit recently put the brakes on two decades of widespread judicial 
application of the 'transformative use' test for assessing a fair use defense in copyright infringement 
cases. This significant decision is the first one known to reject transformative use. it may result in 
forum shopping, and it could potentially lead to a Supreme Court battle. 


Sec publication 



1 . 


2 . 

3. 

4. 

5. 


Uploading articles/presentations 


Prepare pdf versions of the articles you would like to include or ppt versions of the 
PowerPoint presentations. Save them with filename that helps to clearly identify the 
article. 

Sign up for SlideShare (www.slideshare.com). 

Upload your articles as pdf or presentations as pdf or PowerPoint. 

Add full title, tags, choose category and add useful search terms or citation in the 

description field. 

When completed all uploading — go to top right icon of person - My Uploads. Locate the 
item you want to load on Linkedln. Right click on item and then select Copy link. 


10 












10/19/2018 


Uploading articles/presentations [continued] 


1. Sign in to Linkedln (www.linkedin.com) 

2. From menu bar — Profiles — Edit Profile then choose 

a. Publications or 

b. Background — Summary 

I recommend Publications as Background Summary provides images and link to the full text while Publications 
provides citations and the link to the full text. 

3. Click on Add (top right of Publications section or little rectangle in top right of 
Background - Summary section) 

4. Complete information & Save 

5. Go to top and click on Done editing button 

6. View item - should have either "See publication" or a little right arrow at the end of the 
title which is the link to the full text. Click on the title to make sure that it opens 


Who and what you are following 


Following 

r Influence^ Companies Groups Schools 


A 


Marla Gottschalk, Ph.D. 03 

Industrial 8t Organ zatonai Psychologist | Consultant 
1.846.522 followers 

Following 


vv Credit Suisse 


03 


Linkedln 

2.989.256 followers 


Lee Hecht Harrison 

52,840 followers 


Following 

lompames^^^^^ Scfxx 


NYC 


NEW YORK CITY JOBS & CAREERS NETWORK 

81,451 fo owes 


^ The Official Toastmasters International Members Group 

'■ir 77,723foOwefs 


_ Association of Legal Administrators 

3 13,351 foOwes 


Following 

Influences Companies Groups ( 


University of Missouri-Kansas City 

58,197 followers 


University of Missouri-Kansas City School of Law 


5.154 fo lowers 


University of Missouri-Kansas City 

64,680 followers 


S 


Cardozo School of Law 

11,633 followers 
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Linked In Social Selling Index 


Social Selling Dashboard 


A 


Knowledge manager. Information 
researcher, speaker, writer, & trainer 


w 1% 

Industry SSI Rank 


Top 2 

Network SSI Rank 


Social Selling Index - Today 

Your Social Selling Index (SSI) measures how effective you are at establishing your professional brand, finding the right people, engaging with 
insights, and building relationships It is updated daily Learn more 


Humorous value only 



74 

J 


Find the right people 


https://www.linkedin.com/sales/ssi 




iustomize Settings 



Nathan, you’re the boss of your account. 

f Nathan Rosen in 1545 connections 

V \\J Knowledge manager, information researcher, speaker, writer, & trainer Personal Plus 

Member since June 12,2007 



Site preferences 


Notifications 

Language 

Change 

On Linkedln 

Select the language you use on Linkedln 

English 

Activity in your network 

Autoplay videos 

Change 


Choose if you want videos to autoplay on your browser 

Ves 

Activity that involves you 

Showing profile photos 

Change 


Choose whether to show or hide profile photos of other members 

Ev*fyon« 

Invitations and messages 

Feed preferences 

Make your feed your own 

Change 

Jobs and opportunities 

Name, location, and industry 

Choose how your name and other profile fields appear to other members 

Change 

News and articles 

Updates from your groups 
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Settings - Key advanced topics 


\>z*\ 






Control what people know when you look at them 

Control who can see your email address 

Control who can see your connections 

Blocking, followers, & unfollowing 

Notifications 

Types of information 

Email frequency 



26 \ 

Examp 

lies 


How others see your Linkedln activity 

Profile viewing options 

Choose whether you're visible or viewing in private mode 

Select what others see when you’ve viewed their profile 

Your name and headline 




Nathan Rosen 

I Knowledge manage', information researcher, speaker, wnter, & train 
New York. New York I Information Service* 


Private profile characteristics 

Consultant in the Libraries industry from Greater New York City Area 


Private mode 


Anonymous Linkedln Member 


Browsing Profiles in Private and Semi-Private Mode 

When you view a profile in private mode, you’ll appear in that person's Who’s Viewed Your Profile section as 
Linkedln Member - This person is viewing profiles in private mode. No other information about you will be 
shared with the member whose profile you viewed. When you browse in semi-private mode, your profile 
characteristics such as job title, company, school, and industry will be shown to the member you are viewing 
(for example, Consultant at State Farm, Someone at Accenture, or Student at Cornell University). 

To change your browsing mode: 

1. Click the @ Me icon at the top of your Linkedln homepage. 

2. Select Settings & Privacy from the dropdown. 

3. Click the Privacy tab at the top of the page. 

4. Under the How others see your Linkedln activity section, click Change next to Profile viewing options. 

5. Select the mode you'd like to browse in. You have three options: 

• Your name and headline 

• Private profile characteristics (i.e. job title and current company) 

• Private mode 
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Privacy 

engines or permitted services 


How others see your profile and 
network information 

| How others see your linkedln 
activity 

How linkedln uses your data 
Job seeking preferences 
Blocking and hiding 


Who can see your email address 

Choose who can see your email address on your profile 

Who can see nathan.rosen@rcn.com on your profile? 

O Only you 

o Ist degre* connections 

1st and 2nd-degr*« connections 
Everyone on linkedln 

You can control what email address is your primary in your email settings 
and learn more about how your email address is visible to other members on 


Who can see your connections 

Choose who can see your list of connections 

Members will still be able to see connections who endorse you and 
connections they share with you. (Don't want your endorsements visible? 
Just choose to opt out) Learn more 


Who can see your last name 

Choose how you want your name to appear 


Select how your last name will appear to others. Your full name is always 
visible to your connections. 


Close 
Only you 


& 


Nathan Rosen 

Knowledge manager, information researcher, speaker, writer, & trainer 

Nathan R. 

Knowledge manager, information researcher, speaker, writer, & trainer 
(Hide your lest name Itom people who aren't your connection) 



Blocking and hiding 

Followers 

Choose who can follow you and see your public updates 

Blocking 

See your list, and make changes if you’d like 

Unfollowed 

See who you have unfollowed, and resume following if you’d like 


Notifications on Linkedln 

You can control detailed settings for different types of notifications by clicking on the arrow below 

Notifications on Linkedln 

Manage the alerts you receive in the Notifications tab 


Email frequency 


Choose what type of emails you wish to receive from Linkedln. Please note that you cannot opt out 
messages, such as payment, security, or legal notifications. You can also set detailed frequency prel 
on the arrow next to each email type. 


B Invitations and messages 
□ Jobs and opportunities 
B Activity in your network 
Q Activity that involves you 
B News and articles 
B Updates from your groups 
B Offers and tips from Linkedln 
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People you know 

• School or work 

• Personal interests 

• Professional associations 


People you want to know 



Linked^. H<*pS 


Personal 





Credit 

Suisse 


Proskauer Rose 


Currently unavailable 


MoFo 



Librarians 


15 











10/19/2018 


31 


Socilab 


1 



Linkedln Network 
Visualization & 
Analysis 

(www.socilab.com) 
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3 



600 

Linkedln now reaches 575 Million members 



Millions of Linkedln Members C2GG9 - 2Q16D 
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35 

Rpprh nnh and rnnnprh 




o 

O \@j) O See who you already know on Linkedln 

©N 



Syncing your contacts is the fastest way to grow your network 

We il import and store your contacts to suggest connect ors and show you relevant updates. 
You control who you connect to, and you can manage your contacts anytime. Leam more 


nathan.aaron.rosen@outlook.com 


Continue 


Or jse one of these: I s- ! YAHoor Qji Aol. O *7 


OH 


Find more connections like Nina, Shabeer and Megan. 



WARNING - Areas of possible problems 


• Is the person you want to 
connect to a possible problem? 

• Is your current representation 
an issue regarding Linkedln 
connecting? 
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► Can invite others to view your profile being mindful of traditional ethical 
restrictions relating to solicitation. Guideline I .C - New York State Bar 
Association Commercial & Federal Litigation Sections, Social Media Ethics Guidelines 
(May 11,2017) 

► No contacting represented person to gain access to restricted/private 
part of their profile but can request person of unrepresented person as 
long as use full name and accurate profile. New York State Bar Association 
Commercial & Federal Litigation Sections, Social Media Ethics Guidelines (May 11,2017) 

► Care to protect attorney's clients via access to your Linkedln 
connections. DC Bar Ethics Opinion 370: Social Media I: Marketing and Personal Use 
(Nov 2016) 




5 Ps 


You can customize this invitation 


X 


► Polite 

► Pertinent 

► Personalized 

► Professional 

► Praiseful 


Include a personal message (optional): 


Ex: We know each other from... 


Cancel 
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Profile 


Who viewed your profile 

150 prc^le v^cwcn <n the pan 90 ai>» +50% »ic< tat week 



e 




Postings/ Updates 


Your image posted on April 17, 2018 

338 views 


8 people from Credit Suisse 
viewed your post 


Herrick. Fesnstein HP 19 

Thomson Reuters 6 

LAC Group 6 

Morrison & Foerster LLP 6 

Citi 4 

Proskauer Rose LLP 4 

Oechert LLP 4 


(2 comments, 26 likes) 


§ 

25 people who have the title 
Lawyer viewed your post 


Salesperson IS 

Partner 12 

Librarian / Archivist 10 

Research Analyst 10 

Business / Corporate Strategist 7 

Consultant 6 

Administrative Employee 5 


© 

155 people viewed your post 
from Greater New York City 
Area 

Washington D.C. Metro Area 8 

Greater Philadelphia Area 6 

San Francisco Bay Area 5 

Greater Los Angeles Area 3 

London. United Kingdom 3 

Greater Chicago Area 3 



o 

o 

o 


Skills, endorsements, & 
recommendations 

Contribute 

Congratulate 
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Skills & Endorsements 


(+- 1 Corporate Governance £4 

a Ercorsec by Kathleen Delano and 4 other* who 
™ are highly skilled at this 


□ 


Erocrsea t* 16 of Morris colleagues at Crowet 


(+) Corporate Law 73 

JW Erocrsec Dy Randei R. Young and a others who m Ew«<J oyWof Moms coaeagues at Crowell 

^ we htgNy skilled at this ^ \ Mormg LLP 


+-) Joint Ventures 64 



(+ Merger* & Acquisitions 59 

(+) Private Equity 40 


(+ ) Commet cial Litigation 27 

(+ International Law 26 


(+ Securities. 22 

(+) Legal Advice • 20 


(+ Intellectual Property 19 

^P) Litigation :5 


(T; Capital Markets 5 

(+) Cross-border Transactions t5 


(+ ' Securities Regulation 14 

(+) Trade Secrets • 6 

99+ gold 

(+ Competition Law 4 

Interpersonal Slots 

(+) Class Actions 3 

standard 

(+ 1 Dispute Resolution 14 

(+ Arbitration t2 


Other Stall* 

(£) IPO 13 

(+J Securities Litigation 4 




Endorsing and Recommending 


Recommending Endorsing 


\ 

1 .This acts as a 
reference and can 
emphasize the things you 
are best at doing 

2. Helps to build your 
validity with your 
prospects at a faster rate. 

3. You have the ability to 
approve it before it is 
published to your profile 




-\ 

1. Be careful of quality 
over quantity. 

2. Beware of proper 
recommendation 
etiquette: Give before you 
receive. 

3. If you solicit 
recommendations, you 
have the potential of 
offending those contacts^ 




„ 


Endorsements can lead to 
the appearance that you are 
an expert in one or more 
areas. 

2. Contacts can either 
endorse you on existing skills 
or recommend new skills for 
you to add. 

3. The more you are endorsed 
for a particular quality the 
more likely you are to come 
up in related searches. 






1. Endorsements do not 
require an explanation or 
examples. 

2. Anyone can endorse you 
for any skill and the skills 
might not relate to your 
current role or target 
market. 

3. If you are endorsed there 
may be an expectation that 
you endorse back. 
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WARNING - Areas of possible problems 


• Is listing skills a problem? 

• Is allowing skills supplied by others to 
appear a problem? 

• Is giving a recommendation a problem? 

• Is receiving a recommendation a problem? 

• Is allowing the recommendation to appear 
a problem? 



References 


I 


Luckily for all of us Linkedln changed the field name in 2013 from Specialties, which was 
problematic on its face as violating the rule prohibiting stating an area of specialization; then 
in January 2014 changed from Skills & Expertise to Skills & Endorsements. 

List of skills or displaying endorsements without more does not constitute attorney advertising 
New York City Bar Committee on Professional Ethics Opinion 2015-7 (Dec 2015) 

Philadelphia Bar Association Professional Guidance Committee Opinion 2012-8 concluded ok 
to list under Skills/Expertise however not under sub-categories which indicate that they are an 
expert in a particular practice area. 

New York County Lawyers Association 2015 Opinion 748 concluded that must treat profile as 
attorney advertising and include appropriate disclaimers. But New York City Bar Committee 
on Professional Ethics Opinion 2015-7 (Dec 2015) differs sharply and requires more to be 
considered advertisement that just inclusion of endorsements and would need to relate to 
lawyer's legal services as compared to writing/public speaking. 
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New York State Bar Association Commercial & Federal Litigation Sections, 
Social Media Ethics Guidelines CMay 11,2017] 


Guidelines indicated that claiming certain skills require disclaimer even if skills are from 
those listed by Linkedln because they constitute a statement “characterizing the quality of 
the lawyer’s services” But NYCBA opinion states merely listing skills, displays 
endorsement/recommendations, and areas of practice without more, it does not constitute 
attorney advertising. 

Guideline 2.B - prohibited use of term specialist - can’t include areas of practice that 
include term specialist. Linkedln changed the heading to remove “Specialties” care must 
be taken to avoid claim of specialist. But listing of skills and practice areas under heading 
of Experience/Skills does not constitute by itself being a specialist. 

Guideline No. 2.C - responsible for posting by others if appears on their profile so must 
monitor and hide/remove content if violates the rules. 

Guideline No. 2.D - endorsements. Can’t allow misleading endorsements or 
skills/expertise to remain on profile as that is tantamount to accepting the endorsement. 



► Allows endorsements but must control them by reviewing and 
confirming their accuracy periodically at reasonable intervals. New York 
County Lawyers Association 2015 Opinion 748 (March 10 2015) 

► DC Bar Ethics Opinion 370: Social Media I: Marketing and Personal Use 
(Nov 2016) allows for client reviews but attorney must monitor, verify 
the accuracy, and correct/remove inaccurate information. Allows for 
skills and areas of practice. 

► South Carolina Ethics Advisory Opinion 09-10 allowed endorsements 
on social media but have to control them as you are responsible for the 
content and should include appropriate disclaimer. 
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Ask Mordechai to recommend you 


Help us personalize your request 


How do you know Mordechai? 
Relat onsh p 


Select relationship 


Position at the time 


Select your position at the time 


Ask Mordechai to recommend you 


Include a personalized message with your request 


O 


Mordechai Rosen 

Mordechai worked wth you but at different compa n es 


Hi Mordechai, can you write me a recommendation? 



Downloads Trch blogs About 


Humorous value only 


• Allegro 

• gcneru) optnx; o 
wspttpracownikach 

• generuj tytul filmu 

• generuj przemdwicrue 

• generator 2yczeh 


• Recommend on Linkedln 
> feedback for eBay 


. endorser.org 

' c^uke 


389 people Hoe endorser org 


Have you ever had a moment, when you wanted to 
recommend a coleague, but did not have appropriate words m 
mind? Now if s not a problem anymore* This page is a 
recommendation generator (usefull on Linkedln for example) 
Your new perfect endorsement for is just a dick awayl 


Your endorsement is: 


Name ol endorsed person 

Gender 

Company 

Flavor of profession 


Nathan Rosen 


lOechert 


On 

O generic 


• libranan 


Nathan Rosen was one of the most dedicated professionals through his work at Dechert Nathan Rosen s one of (he most 
valuable people I have ever met Loyal and deadline oriented libranan Customer focused, very good, eager and efficient 
expert It you ever need someone to deliver under pressure, no slip-ups, just results. Nathan Rosen is your man! It's amazing 
to work with such a person 


vwvw.emdprser.org 

currently not working 


Report error/mistako 


B 
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Contribute 


i 


§ • Give to get 

• Comment on news, decisions, & articles 
• Share insights from your work 
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L 

Ipdate your status & contribute 



Nathan Rosen 

Ireer* fling 8 page repon by Toby Brown (Strategic Pricing at Akin Gump) about the state o f legal pncng 
in 2013. Toby attempts to be scribe from a higher vantage point the chaotic situation « at find 
ourselves Das is a useful and informative article vet worth reading. 

The State of legal Pricing 2013 - by Toby Brown 

scribd com ■ The Stale of legal Pricing 2013 • by Toby Brovin The 
first and most obvious (me of attack for n house legal departments 
to reduce legal spend was to request discounts In receft years, 
many have significantly Increased pressure on their outside 


Nathan Rosen 

Used to hate getting up eitra early but found the morning time to be the most productive and so have 
been getting up earber and earlier it has been most effective n pemwning me to gel more done with my 
day 

No Tima for Something Important to You? Try Getting Up 
Earlier 

linhedin com Of at the changes In my daty routine wrought by 
my happiness project, one of the most fundamental is that I get up at 
600am.. every day And I get up at 6 00 am every day. even on 



Nathan Rosen vs Robyn ReboDo 

\Ary interesting article ■ worthwhile reading for at managers. 

Connect, Then Lead 

hbr org - Business management magazine, blogs, case studies, 
articles, books, and wetvnars from Harvard Business Review, 
addressing today's topics and challenges in business management 




Nathan Rosen 

For the legal community linked In seems to be recognized as by far the most popular business social 
network. See inieteshng infograph* by Mshpond 


Linked In Takes Too Place in Social Media for lawyers • 



WARNING - Areas of possible problems 


§ • Is the content posted a problem? 

• Is the content providing legal advice? 

• Is the content provided soliciting clients? 
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References 


1 


► New York State Bar Association Commercial & Federal Litigation Sections, Social Media Ethics 
Guidelines (May 11,2017) 

► Guideline No. 2.E - positional conflicts. Avoid communicating positions on issues or legal developments that are inconsistent with 
those advanced on behalf of your clients or clients of the firm. See D.C. Bar Ethics Opinion 370 on Social Media I: Marketing and 
Personal Use (Nov. 2016). 

► Guideline 3.A - General information but no specific advice as do not want to create attorney-client relationship. 

► Guideline 3.B - Avoid live communication public solicitation 

► Topical newsletters, client alerts, or blogs intended to educate about new developments not 
considered advertising but if provides information primarily about the lawyer or law firm then 
considered advertising. 

► State Bar of California Standing Committee on Professional Responsibility and Conduct Formal 
Opinion 2012-186 posting of published articles itself is not communications considered attorney 
advertising. Opinion goes on to describe a number of situations where the communications on the 
social media site goes beyond to be considered attorney advertising. 

► Might be advertising if lawyer forwards of disseminates a positive article written by others. But not if it 
simply described charitable activities or educational works. Educational programs are not attorney 
advertising unless go over and participants encouraged to retain lawyer. 




Nathan Rosen 


DucfcOucfcGo - interesting and sometimes useful alternative to Google. 


Why should I use DuckDudcGo instead of Google? - Quota 
https://bit.ly/2tFKGItk 


I Tracking Context 
I Non-Tracking Context 



Why should I use DuckDuckGo instead of Google? 


Like cq Comment 
lc£ 191 views of your post in the feed 



Like Q Comment 
\r* 142 views of your post in the feed 


A Like Q Comment 
|S 97 views of your post in the feed 
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Congratulate 


§ • Recognize successes 

• Applaud accomplishments 
• Cheer milestones 



Companies Current Past Individuals 

Employees Employees 
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?c 


Herrick. Feinstein LLP 


>/(omc<Uoni*&\ r*rc emp*oyr«Of 

Following 


About US 

Henxk protract i fji nnge or «g» sersvcn to susrcssa nd 
(XlvOuM roura Ur ncra - r'cgonga't Oentructry 

ino Dus new recrganieton. con-frerc-a t*flatcr\ corporate 
law. ereoroyme"! >*M. governs rrjtort nsxance 
rte-ectu* trootr:, re* estite soertt t» roa>M 
«nor«pl|mig 



OcMo-Cortez Mn (tnlongfy kke a 1972 vl. 


Total employee count © 


l Average tenure 10.8 yean 


6rr gruurtr lygrowIM >, groivt" 


* 






58 % 

Find peop 

>le by searching 


CL Search 


tnf 





[ Locations w | 


| Connections w 


| Current companies w | 

1 

/ 

' 



Current companies w 

Locations ^ 

Connectic / 



Add a filter 


Connections ^ 


Add a filter 


I I United States 
I | Greater New York City Area 
United Kingdom 
I | India 

| | London. United Kingdom 


□ 1st 
D 2nd 
D 3rd* 


Can* 


□ EY 

□ Credit Suisse 

I | Thomson Reuters 

□ Amazon 

□ LexisNexis 
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All people filters 


First name 


Last name 


rule 


Company 


School 


Connections 


□ 1st 
O 2nd 

□ 3rd* 


Advanced search 


Connections of 

Locations 

Current companies 

| Add connection of 

| Add a location 

| Addacompany 


0 United States 

1 1 Thomson Reuters 


0 Greater New York Gty Area 

0 LexisNexis 


0 United Kingdom 

1 I Amazon 


0 irxta 

□ by 


0 London, United Kingdom 

Q Credit Suisse 

Past companies 

industries 

Profile language 

| Add a company 

| Add an industry 

0 English 

| | Thomson Reuters 

r information Services 

O Spanish 

| | Credit Suisse 

| Law Practice 

0 French 

(“I IBM 

(~ Legal Services 

0 Portuguese 

(“1 Cfc 

(~ Staffing and Recruiting 

0 Italian 

n p*c 

r Financial Services 


Nonprofit interests 

Schools 


|~| Soiled Volunteering 

| Add a school 


(~1 Board Service 

0 Cdumoia University in the Gty of N 



ew York 





Current employees at target 
that you know about 


Showing 4 results 


0 Janet Siegel . ut 

Program Attorney at Practising Law Institute 

Greater New York City Area 
Current Program attorney at Practising Law Institute 
10 shared connections 



Ex-employees at target that you 
know about 


^ Alexa Robertson . i s t 

Director. Library Relations & Electronic Publishing at Practising Law Institute 

Greater New York City Area 
Current I lead a very dynamic- to develop the PU- 
f.CO 102 shared connections 


Showing 9 results 



Allison Grillo - 1st B3 

Library Assistant and Researcher at LAC Group - On-Site at Herrick. Feinstein LLP 

Greater New York City Area 

^ 8 shared connections 



Pierre Gentin • 1st 

Cahill Gordon fit Remdel LLP: Wharton School of Business 

Greater New York City Area 

Current Trustee; Co-Chair Nominating and Governance Committee at Practising Law Institute (PU) 

4CA 108 shared connections 



Elisa Cho - 1st 03 
News Editor. Research 

Greater New York City Area 

14 shared connections 


Richard Reiben • 1st 03 

Senior Director. Membership Sales at Practising Law Institute (PLI) 

Greater New York City Area 

CM 65 shared connections 
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WARNING - Areas of possible problems 


© 



• Is looking at the person's Linkedln profile a 
possible problem? 

• Can you look at their profile and not let them 
know you have looked at their profile? 


References 


► Allowed lawyer access to public pages of social media as long as not employ deception 

Or friend them. New York State Bar Association Committee on Professional Ethics, Formal Opinion 843 (Sept 10 
2010) See also Oregon Formal Opinion NO 2013-189 (Feb. 2013). 

► Can research prospective or sitting juror if no communication (initiated or automatic). 
See ABA Formal Opinion 466 (April 24,2014) is more liberal as automatic noticing by the 
site is not considered to be communication. See also Colorado Bar Associations Ethics Committee 
Formal Opinion 127 (Nov. 2015). 

► New York State Bar Association Commercial & Federal Litigation Sections, Social Media 
Ethics Guidelines (May 11,2017). 

> UNCLEAR whether represented party's receipt of an automatic notification from social media 
platform constitutes an impermissible communication but might be based upon the opinions 
addressing jurors if attorney is aware that the person would receive such message or 
notification. 
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Next steps 


► Complete your profile - carefully and accurately 

► Include a current photo - cropped headshot is best with a smile. 

► Write a professional summary - Your headline at the top is important. 
Highlight experience. 

► Look around to see what others in your field are doing. 

► Include Keywords & Skills - Use words for which you want to be found and 
show up in search results. 

► Contact Settings - List your availability: career opportunities, consulting 
offers, new ventures, job inquiries, and reference requests. 


Next steps 


► Website Links - Link to Twitter, a personal blog, other social network 
profiles. 

► Personal URL - Pick something you want to live with and include it in 
email signature. 

► Grow your Network! - Find connections, fellow employees at previous 
employment, current coworkers, friends & members of all organizations 
that you are connected to. 

► Consider recommendations & add skills - Weigh the pros vs cons. 
Consider waiting until more comfortable with Linkedin. 

► Invest time every week - Build & maintain network. GIVE TO GET! Keep at 
it. 
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New York State Bar Association Commercial & Federal Litigation 
Sections, Social Media Ethics Guidelines (May 11, 2017). 


► Guideline 4.A - Acceptable to view public portion of a person's website, profile or posts as they have little expectation of 
privacy. 

► Guideline 4.B - Contacting person to view restricted portion of profile. Must use full name and accurate profile. In NY you 
can not use deception but do not have to initially disclose the reason for request. But other states differ and may require 
additional information which must be provided or withdraw the request. 

► Guideline 4.C - Contacted represented party or viewing restricted profiles. Rules different for represented party and so 
basically can't do so with express consent. 

► Guideline 4.D - Use of agents to contact represented party. Lawyer cannot order or direct an agent to engage in specific 
conduct that if the attorney did would violate ethics rules. 

► Guideline No 6.A - Juror/prospective juror researching allowed 

► Guideline No 6.B - No communication with juror/prospective juror allowed because of viewing profile. Even inadvertent 
contact caused by automatic notice may be considered a technical ethics violation. BUT ABA Formal Opinion 466 goes the 
other way and indicated that it is NOT a communication if the juror/potential juror becomes aware that lawyer is reviewing 
profile. BUT NY guidance suggests that research should be done in a way that does not leave any footprint or notify the 
juror that they have been viewing their profile. 

► Guideline No 6.C - Can't use deceit to review social media of juror/prospective juror 

► Guideline No 6.D - No communication by lawyer during trial via the social media of juror/prospective juror 




Never forget that you have to always be careful & 
ever vigilant to proactively manage what is being 
said online. 
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Linkedln for Lawyers 

What you need to know now 


m i pra( 

■ LAW 
■ hi INST 


Nathan Aaron Rosen October 17, 2018 
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